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At least 3 Reasons For Doing
Business With You?







Mission Statement

Strategic Plan Strategic Plan Strategic Plan Strategic Plan Strategic Plan
1 2 3 4 5







Uestions?

1. Is it something YOU really want.to do?

2. Do the customers in YOUR market want 1t?




en's giait s5idaloin
in the U.S. Alpine
' ionships
Winter Park,
Roffe-Stein-
rotier ciocked 2
minutes, 8.4 sec-
onds for two runs
down a Mead-
ows-Lower
Hughes course
almost obliterat-
ed by snow borne -
on-40 mph winds.
The 25-year-old
Potsdam, N.Y.,
resident beat Ju-
lie Parisien of
Auburn, Maine,
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Uestions?

1. Is it something YOU really want.to do?

2. Do the customers in YOUR market want 1t?

3. Is your co. CAPABLE of executing I1t?
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1. Dellix ¢ 7 g 10

PUBLIX

GUARANTEE £ S

“We will nerer
knowingly disappeoint yon

If for any reason yvour

purchase does not give

4.

you complete satisfaction.

= the full prerebase price

:
will be cheerfully

- ASSISTANTSTORE L et ity (ONNON AR MAMAGR [ ISSSTA
THOMAS STELZER = KELLY WILSON |  [CHRIS
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BETTER PLACE TO WORK

PUBLIX WILL BE A LITTLE

QUITE AS GOOD

FYOU

WHERE
WORKING

IS A
PLEASURE.
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Your Mission Statement

FRESH/
QUALITY
















Your Mission Statement

QFURAESHT/Y FRIENDLY

Program 1

Program 2

Program 3

Program 4

Program 5
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Your Mission Statement

FRESH/ FRIENDLY Best

QUALITY Employer

Program 1 Program 1

Program 2 Program 2

Program 3 Program 3

Program 4 Program 4

Program 5 Program 5
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Dear Customer,
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Your Mission Statement

FRESH/
QUALITY

FRIENDLY

Best
Employer

Low Prices

Program 1

Program 1

Program 2

Program 2

Program 3

Program 3

Program 4

Program 4

Program 5

Program 5




YOPLAIT

Yodurt

Assorted 6-o0z Flavors

11097



Your Mission Statement

FRESH/
QUALITY

FRIENDLY

Best
Employer

Low Prices

Cleanest

Program 1

Program 1

Program 2

Program 2

Program 3

Program 3

Program 4

Program 4

Program 5

Program 5
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Since I Gave Up
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I Feel Much Better !







“The Greatest Inhibitor of
Success Is That Retailers

Scatter Their Shots.”




Our Mission is...




Our 5 Points of

Difference will be:







By "OKAY ON THE COUNT OF THREE
ey ~ EVERYBODY RATTLES."

.~ You and yo |
- TEAM




Thank You!




