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> PRICE FIXING

Bread breaks open activist anger

Competition Bureau also faces
backlash over immunity program

FRANCINE KOPUN
BUSINESS REPORTER

Consumers and activists are angenad over al]egahons
that grocery chains fixed the price of bread in Canada
for14 years without detection and want to know what
is being done to ensure it doesn’t happen again.

“We believe that unless these people are held per-
sonally accountable and dealt with by the law, it will
be an encouragement to others to do this without
fear” said Bruce Cran, president of the Consumers’

Association of Canada.

George Weston Lid., Weston Foods (Canada) Inc.

from prosecution after turning them-
selves in to the Competition Bureau in
2015.

In documents made public on Wednes-
day, the Bureau is alleging that Canada’s
two largest bakers, Canada Bread and
Weston Bakeries, fixed the price of cer-
tain ‘bread products and policed those
prices in co-operation with the country’s
largest grocers: Loblaw, Sobeys Inc., Met-
ro Inc., Walmart Canada and Giant Tiger.

Sobeys, Metro and Giant Tiger have de-
nied participating in the alleged price-
fixing scheme. Walmart Canada has de-
clined to comment, citing the ongoing
investigation as the reason.

Sobeys CEO Michael Medline said

“shouldkeep checking the mailroom” for
upcoming legal action for unfairly impli-
cating the grocery chain, according to
The Canadian Press.

He said he’s been in multiple meetings
with lawyers over the past two days to
consider options for legal action against
George Weston Ltd.

The allegations have not been proven in
court.

Under the Competition Bureaus Im-
niunity Program, the first party to dis-
close to the Competition Bureau an of-
fence not yet detected, or to provide evi-
dence leading to the laying of charges,
may receive immunity from prosecution.

The bureau maintains that the Immu-

uncovering anti-competitive behaviour
in the marketplace, but critics believe it
gives too much up in return for too little.

Duff Conacher, co-founder of Democra-
cy Watch, believes the bureau should in-
stead set up a robust whistleblower pro-
gram that offers a substantial reward and
an office to support whistleblowers, who
may lose their jobs and have to find new
work, or deal with reprisals in the work-
place.

“If there was a $5-million reward, it |
probably wouldn’t have happened be-
cause everyone would have been too
scared it would blow up in thelr faces,”
Conacher said.
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“and Loblaw Companies Ltd., were granted immunity ~ Thursday that George Weston Ltd. nity Programhasbeen an effective toolin

> SLICING UP THE MARKET

Experts see consolidation

‘problem in Canadian market

BREAD from B1

Gary Sands, a spokesperson for the
Canadian Federation of Indepen-
dent Grocers, believes consolidation
in the grocery industry in Canada is
responsible for increasing levels of
distortions in the marketplace.

Consolidation has been increasing
generally over the last 15 to 20 years,
Sands points out. The tipping point
came when Loblawbought Shoppers
Drug Mart and Sobeys bought Safe-
way.

“We absolutely feel it's overly con-

solidated. We believe this issue of the -

bread has underscored some of the
distortions and market practices
that have arisen as a result of this
concentration.”

“Is the grocery industry in Canada
too concentrated? I am starting to
think so,” said Sylvain Charlebois,
professor in food distribution and
policy and dean of the Faculty of
Management, Dalhousie University.

“Compared to the US,, oligopolistic
powers in Canada are significant.” -

> Canada Bread is the largest

¢ supplier of fresh commercial bread

in Canada, with approximately a
40-per-cent share as of February
2016, according to figures cited in

the documents. Weston Bakeries is

the second largest, with approxi-
mately a 38-per-cent share.

> Loblaw is Canada's largest gro-
cer, with 33.5-per-cent market
share of the grocery market in
Canada, under banners that in-
clude Loblaw, Superstore, Domin-
ion Stores (in Newfoundland and
Labrador), Maxi & Cie., Provigo,
Zehrs, Fortinos, Your Independent

Grocer and No Frills.

> Sobeys is Canada's second-
largest grocer, with 18.9-per-cent
market share, under banners that
include Sobeys, Safeway, Thrifty

Foods, IGA, Foodland and FreshCo.

> Metro is Canada’s third-largest
grocer, with 15.5-per-cent market
share under banners including
Metro, Super C and Food Basics.
> Walmart held an 8.8-per-cent
share of the grocery market and
Giant Tiger had a 1.4-per-cent
market share, according to AC
Nielsen data cited in the docu-
ments.




